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% OF PEOPLE WHO NOTICE CHANGES % OF PEOPLE WHO THINK RESOURCE
IN CLIMATE AND THE ENVIRONMENT AVAILABILITY IS DECREASING
ELECTRICITY FUEL
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SOME PEOPLE ARE PREPARING DO PEOPLE KNOW ABOUT
FOR EXTREME WEATHER EVENTS CLIMATE CHANGE?
& Doing

B Would do in future

Listen to weather forecasts
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AWARE OF TERM : :

76% CLIMATE CHANGE .
Learn first aid
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Making permanent adjustments to my home i
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54%

FEEL THEY KNOW WHAT
CLIMATE CHANGE MEANS

Take out insurance

20%
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59%

Make a disaster preparedness plan
PEOPLE DO NOT FEEL PREPARED

15% FOR AN EXTREME WEATHER EVENT
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PEOPLE ARE RESPONDING TO CHANGES

D

WHAT IS MOTIVATING PEOPLE TO ACT?

CHANGED
LIVELIHOOD

/ Work harder

— - Changed job

Supplemented income in other ways

MOTIVATORS BARRIERS

WANT TO BE HEALTHY

93%

WANT A BETTER FUTURE
FOR CHILDREN

91%

CARE ABOUT THE
NATURAL ENVIRONMENT

90%

ENABLERS

GOVERNMENT SUPPORT

CAUSES IN CHANGES OF RESOURCES
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INFLATION

25%

POLLUTION

7%

CONFIDENCE PEOPLE HAVE IN
PEOPLE WANT INFORMATION

96%

95%

91%

ON RESPONSES 9%

ON FUTURE IMPACTS

THAT EDUCATES CHILDREN

NEIGHBOURHOOD
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NEED GOVERNMENT SUPPORT

DON'T HAVE ENOUGH
RESOURCES TO RESPOND

DON'T HAVE ACCESS
TO INFORMATION

ACCESS TO FINANCIAL RESOURCES

INSTITUTIONS TO DEAL WITH ISSUES

For the full story and what you can do visit:
www.bbc.co.uk/climateasia

Reduced food waste

CHANGED /. Rotated crops
LIFESTYLE

Learned first aid

72%
64%
62%

AWARE OF COMMUNICATION
INITIATIVES

&

MORE DEVELOPMENT
4%

MEDIA REACH

88%

WATCH
TELEVISION

95%

USE
MOBILES
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