
18%

39%

43%

Supplemented income in other ways

Grown alternative crops    

22%

18%

25%

Making water safe to drink

35%
35%

Reducing food waste     

35%

31%

Changed job    

36%

50%

24%

28%

Changing diet   

33%

29%
30%

40%

NEPAL
THE STORY

PEOPLE ARE RESPONDING TO CHANGES

% OF PEOPLE WHO NOTICE CHANGES 
IN CLIMATE AND THE ENVIRONMENT

PEOPLE FEEL IMPACT NOW - WORRIED FOR THE FUTURE

92%

TEMPERATURE 
INCREASED

60%

EXTREME WEATHER 
EVENTS INCREASED

48%

TREES DECREASED

% OF PEOPLE WHO THINK RESOURCE
AVAILABILITY IS DECREASING

WATER

ELECTRICITY

41%

38%
CROP 
PRODUCTION

59%

FUEL

57%

50%

LOW

34%

MED

17%

HIGH

9%

LOW

24%

MED

66%

HIGH

IMPACT LEVEL NOW FUTURE EXPECTED IMPACT

90% 81%

PEOPLE FEELING 
IMPACT ON HEALTH

PEOPLE FEELING 
IMPACT ON ABILITY 
TO EARN MONEY

All (lifestyle)
All (livelihood)

Female
Male

CHANGED
LIVELIHOOD

19%

82%

22%

CHANGED
LIFESTYLE

CHANGED LIVELIHOOD CHANGED LIFESTYLETHINK THEY NEED TO MAKE
CHANGES TO LIVELIHOOD

85%

INSECTS AND 
PESTS INCREASED

82%

RAINFALL 
DECREASED

£000$1.00



AWARENESS OF CLIMATE CHANGE

WHAT IS MOTIVATING PEOPLE TO ACT?

MOTIVATORS BARRIERS

PEOPLE WANT INFORMATION
CONFIDENCE PEOPLE HAVE IN 
INSTITUTIONS TO DEAL WITH ISSUES MEDIA REACH

99%

99%WANT TO BE HEALTHY

98% 78%NEED GOVERNMENT SUPPORT

ENABLERS

THAT EDUCATES 
CHILDREN96%

ON FUTURE IMPACTS96%

ON RESPONSES95%
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69%
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89%

42%
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72%

WATCH 
TELEVISION

NEED TO SURVIVE

WANT A BETTER FUTURE FOR CHILDREN

ABLE TO MAKE DECISIONS 
AS A COMMUNITY

FINANCIAL RESOURCES ACCESS TO INFORMATION

34%
51%

AWARE OF THE TERM 
CLIMATE CHANGE

42%

40% 50%

NOT AWARE

30%

84%
DON’T HAVE ENOUGH 
RESOURCES TO RESPOND

80%
DON’T HAVE ACCESS 
TO INFORMATION

N
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57%

N
G

O
s 

68%

91%

USE 
MOBILES

81%

LISTEN TO
RADIO

15%

12%
19%

AWARE BUT DON'T KNOW 
WHAT IT MEANS

FemaleMale

For the full story and what you can do visit:

www.bbc.co.uk/climateasia

BASE: 2354


