
PEOPLE FEEL IMPACT NOW - WORRIED FOR THE FUTURE

PARTICULARLY ON THE CENTRAL COAST 
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CHANGES IN WEATHER

HAD THE GREATEST EXPOSURE TO 
COMMUNICATION ON THESE ISSUES

TAKEN THE MOST ACTION 
TO RESPOND TO CHANGE

WATER

ELECTRICITY

8%

6%
CROP 
PRODUCTION

14%

FUEL

8%

LOW MED HIGH LOW MED HIGH

40%

25%

46%

71%

14%

4%

PEOPLE FEELING 
IMPACT ON HEALTH
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IMPACT ON ABILITY 
TO EARN MONEY

THE STORY

VIETNAM

% OF PEOPLE WHO NOTICE CHANGES 
IN CLIMATE AND THE ENVIRONMENT

£000$1.00



PEOPLE ARE RESPONDING TO CHANGES

WHAT IS MOTIVATING PEOPLE TO ACT?

MOTIVATORS BARRIERS

SUPPORT FOR GOVERNMENT ACTION (WILLING TO)

PEOPLE WANT INFORMATION
HOW INFORMED PEOPLE FEEL 
ABOUT THESE ISSUES MEDIA REACH

17% CHANGED 
LIVELIHOOD

Supplemented income in other ways

Changed job

Grown alternative crops
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ENABLERS

51%

ON FUTURE IMPACTS92%

ON RESPONSES85%

ON CAUSES OF CHANGES85% 100%

WATCH 
TELEVISION

78%

USE 
MOBILES

16% CHANGED
LIFESTYLE

Using electricity more efficiently

Storing/saving water  

Reducing food waste

NOT CUT 
DOWN TREES 

34%

For the full story and what you can do visit:

www.bbc.co.uk/climateasia

PAY MORE 
FOR FUEL 
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PAY MORE
 FOR WATER 
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INVEST IN NEW
 FORMS OF ENERGY 
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INFORMED10%

FAIRLY WELL
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NOT AT 
ALL INFORMED8%
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DO PEOPLE KNOW ABOUT 
CLIMATE CHANGE?

AWARE OF TERM
CLIMATE CHANGE

FEEL THEY KNOW WHAT
CLIMATE CHANGE MEANS

74


